Purposive and Snowball Sampling
Definitions

Purposive sampling: A non random selection of participants on purpose. The variables to which the sample is drawn up are linked to the research question. E.g. if my research topic is on test anxiety in IB students, I might select a non random sample of IB students from different schools.
Snowball sampling: A type of purpose sampling where existing participants recruit future subjects from among their acquaintances. Thus the sample group appears to grow like a rolling snowball.
Evaluation

Strengths

· Snowball sampling is often used in hidden populations which are difficult for researchers to access; for example drug users or criminals
· Increases credibility of research, as participants are involved in the research process

· Cost efficient
Weaknesses

· Subject for possible biases, e.g. participants with many friends are more likely to be selected, researcher bias as it involves deliberate choices 

· Difficulty of obtaining anonymity between participants (ethical issue)
Nonprobability Sampling

The difference between nonprobability and probability sampling is that nonprobability sampling does not involve random selection and probability sampling does. Does that mean that nonprobability samples aren't representative of the population? Not necessarily. But it does mean that nonprobability samples cannot depend upon the rationale of probability theory. At least with a probabilistic sample, we know the odds or probability that we have represented the population well. We are able to estimate confidence intervals for the statistic. With nonprobability samples, we may or may not represent the population well, and it will often be hard for us to know how well we've done so. In general, researchers prefer probabilistic or random sampling methods over nonprobabilistic ones, and consider them to be more accurate and rigorous. However, in applied social research there may be circumstances where it is not feasible, practical or theoretically sensible to do random sampling.
Purposive Sampling

In purposive sampling, we sample with a purpose in mind. We usually would have one or more specific predefined groups we are seeking. For instance, have you ever run into people in a mall or on the street who are carrying a clipboard and who are stopping various people and asking if they could interview them? Most likely they are conducting a purposive sample (and most likely they are engaged in market research). They might be looking for Caucasian females between 30-40 years old. They size up the people passing by and anyone who looks to be in that category they stop to ask if they will participate. One of the first things they're likely to do is verify that the respondent does in fact meet the criteria for being in the sample. Purposive sampling can be very useful for situations where you need to reach a targeted sample quickly and where sampling for proportionality is not the primary concern. With a purposive sample, you are likely to get the opinions of your target population, but you are also likely to overweight subgroups in your population that are more readily accessible.
Snowball Sampling
In snowball sampling, you begin by identifying someone who meets the criteria for inclusion in your study. You then ask them to recommend others who they may know who also meet the criteria. Although this method would hardly lead to representative samples, there are times when it may be the best method available. Snowball sampling is especially useful when you are trying to reach populations that are inaccessible or hard to find. For instance, if you are studying the homeless, you are not likely to be able to find good lists of homeless people within a specific geographical area. However, if you go to that area and identify one or two, you may find that they know very well who the other homeless people in their vicinity are and how you can find them.

(Taken from: http://www.socialresearchmethods.net/kb/sampnon.php)
Snowball Sampling

Description: 
Snowball sampling is an approach for locating information-rich key informants1. Using this approach, a few potential respondents are contacted and asked whether they know of anybody with the characteristics that you are looking for in your research. For example, if you wanted to interview a sample of vegetarians/cyclists/people with a particular disability/people who support a particular political party etc., your initial contacts may well have knowledge (e.g. through a support group) of others2. 

Snowball sampling is not a stand-alone tool; the tool is a way of selecting participants and then using other tools, such as interviews or surveys. Having identified those with the skills and/or knowledge or characteristics you require, you would then approach these people to invite them to participate in a community consultation process. 

Objectives: 

Snowball sampling is designed to identify people with particular knowledge, skills or characteristics that are needed as part of a committee and/or consultative process. Snowball sampling uses recommendations to find people with the specific range of skills that has been determined as being useful, as such, snowball sampling aims to make use of community knowledge about those who have skills or information in particular areas. 

Outcomes: 

Snowball sampling allows you to identify the resources within a community and to select those people best suited for the needs of a project or process. 

Uses/strengths: 

· Helps to determine stakeholders. 

· Increases the number of participants in process. 

· Builds on resources of existing networks. 

· Determines stakeholders unknown to you. 

Special considerations/weaknesses: 
· Choice of initial contacts is most important. 

· Participation process should be drafted prior to the sampling to encourage participation from potential contacts. 


Resources required: 
· Staff 

· Telephones 

· Recording materials (notebooks, audiotapes) 


Can be used for: 
· Engage community 

· Discover community issues 

· Develop community capacity 

· Communicate an issue


Number of people required to help organise: 
· Medium (2-12 people)


Audience size: 
· Large (> 30) 

· Medium (10-30)


Time required: 
· Medium (6 weeks - 6 months) 

· Short (< 6 weeks)


Skill level/support required: 
· Medium (Computer & other expertise)


Cost: 
· Medium (AUD$1,000 - AUD$10,000) 

· Low (< AUD$1,000)


Participation level: 
· High (Stakeholders participate in decision)


Innovation level: 
· Low (Traditional)


Method: 
1. Draft up a participation program (likely to be subject to change, but indicative). 

2. Approach stakeholders and ask for contacts. 

3. Gain contacts and ask them to participate. 

4. Community issues groups may emerge that can be included in the participation program. 

5. Continue the snowballing with contacts to gain more stakeholders if necessary. 

6. Ensure a diversity of contacts by widening the profile of persons involved in the snowballing exercise. 

(Taken from http://www.dse.vic.gov.au/DSE/wcmn203.nsf/LinkView/D340630944BB2D51CA25708900062E9838C091705EA81A2FCA257091000F8579/)

